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Psychologia lekarska

Polish Psychological Bulletin

Public Opinion Quarterly

Temperamentalno-emocjonalne uwarunkowania odbioru reklamy wi-
zualnej

Annales

L
Journal of Social Psychology

Psychologia przekazu reklamowego: dla twórców i odbiorców 
komunikatów reklamowych.

Natura
emocji. .
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Emotion and Adaptation

Journal of Personality

Potriebnosti, motywy i emocji.

Psychological Reports
Psychologia kliniczna.
Zagadnienia psychologii charakteru

Tiempieramient i sport

Psychology in Schools

Psychol. Record

Semantyka.

Wielkie pytania psychologii

M The Relationship between Executional Cues and 
Emotional Responses to Advertising.



Journal of Advertising

Percepcja reklamy

Teaching of Psycho-
logy

Monographs of the Society for Researching 
Child Development

Journal of Economic Psychology

Studia Psychologiczne

Psychologia poznawcza

Psychologia
Psychologia poznania

Psychologia jako nauka 

logiczny

Psychologia Wychowawcza
Style poznawcze

Wpro-
wadzenie do psychologii.

Zarys psychologii rozwoju.
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Psychologia Rozwojowa

zapotrzebowania na stymulacje

Temperament Bases of Behaviour

Journal of Marketing
Journal of 

Consumer Research

Explorations in Temperament: International 
Perspectives of Theory and Measurement. 

Journal of Consulting and Clinical Psychology

Journal of Consulting and Clinical Psychology

Perceptual an Motor Skills

 Journal of Consumer Research
Oczerk teorii tiempieramienta

Oczerk teorii tiempieriamenta

Wprowadzenie do psychologii

Plans and the Structure of Behavior

Journal of Personality and Social 
Psychology

Monographs of the Society for Research in Child Deve-
lopment



Consumer Behavior
An Introduction to Psychology

N Psychologia

Zeszyty Naukowe UJ

ludzkich.
Wo-

Ruch Pedagogicz-
ny

Temperament i poznawcze przyswajanie wiedzy
Edukacja

O

Journal of Neuroscience. Psychology and Economics

Po-
lish Psychological Bulletin 13

Oligvy in Advertising
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Studia z psychologii 
.

. . Studia 
Psychologiczne

Genetyczne podstawy temperamentu

Drugs and Society

P

Bereavement: Studies of Grief in Adult life

Historia psychologii

Infant Behavior and Development

Communication and Persuasion: Central and Peri-
pheral Routes to Attitude Change

Attitudes and Persuasion: Classic and Contemporary 
Approaches.

Journal of Personality and 
Social Psychology

Historia psychologii

International Research in Marketing
. .

Psychological Reports

Journal
of Experimental Psychology

.

Anna-
les



Annales
Barwy i psychika

Ikonosfera.

Psychopatia

Journal of Social Psychology
.

Journal of Abnormal and Social Psychology
Journal of Child Psychology and Psychia-

try

i kliniczna.
Drogi awansu naukowego

R

Psychologie der Persönlichkeit

Eksperymentalna psychologia emocji

.
Psychologia

L’hèrèditè psychologique
). Modern Clinical Psychology

Egzystencja i hermeutyka: rozprawy o metodzie

Upadek reklamy i wzlot public relations.

Journal of Abnor-
mal and Social Psychology
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The Logic of Perception.

Kierunki
wój.

Advances in Developmental Psy-
chology

Journal of Abnormal Psychology

Journal of Personality and Social 
Psychology

.
Theory of Personality and Individuals Differens: Fac-

tors, Systems, and Processes. Englewood Cliffs
Psychologia fantazji.

Problemy psychologii ogólnej

Personality and Individual Differen-
ces

Deutsche Rundschau

czii

Temperamental Differences in Infans and Young Children. Ciba Founda-
tion

S
Child Development – .

Child Development –



On Colour and Affect Contributions to Understanding of Rors-
chachs Test. Psychiatry. New York –

Psychological Raview –

Nebraska Symposium on Motivation

Searching for Memory

Neuropsychologia –

Cortex –
Estetyka w marketingu

Die Temperament lehre in deutsch sprachigen Handschriften des 15. 
Jahrhunderts

Journal
of Psychology

Journal of Consumer Psychology –

The Varieties of Temperament: A Psychology of 
Constitutional Differences.

The Varieties of Human Physique

. Psycho-
logical Review

Businessman Magazine

Subkul-
tura ojca  subkultura matki

Psychological Reports
Science and Human Behavior

History of Psy-
chology in Autobiography 

Reklama. Studium pragmalingwistyczne
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Journal of Personality
Journal of Personality and 

Social Psychology
Public Appearances/Private Realities: The Psychology of Self-Monito-

ring
Zasady efektywnej reklamy

Advances in Child Development and 
Behavior

Personality and Indyvidual Differences

School Psy-
chology International

Journal of Marketing
Effective Television Advertising

uczania psychologii, Seria I
O temperamencie i jego poznawaniu

Rola cech temperamentalnych w dzia-

Rola temperamentu w rozwoju psychicznym.

Regulacyjne funkcje temperamentu

Badania nad temperamentem. Teoria, diagnoza, zastosowania.



Foundations of Per-
sonality

Temperament: Individual Differences at 
the Interface of Biology and Behavior

Psychologia,

Kolokwia Psychologiczne,

Psychologia

Psychologia temperamentu

Psychologia
Genetyczne uwarunkowanie i struk-

Modern Personality Psychology: Critical Reviews and New Di-
rections 

European Journal of Personality

. Studia Psychologiczne

Journal of Personality and Social Psychology

Psycho-
logia a promocja
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Percepcja reklamy. Zagadnienia psychologiczne 

Journal of Consumer 
Research

Tem-

Poetyka reklamy

). Psychologia

Kulturowe 
instrumentarium panowania

T

Anxiety and the Anxiety Disorders .
Republika

Temperament and Development

Child Development
The Effects of Emotion on Episodic Memory for TV Com-

mercials. 



Niekotoryje woprosy izuczenija obszczich tipow wysszej nierwnoj 

.

Psychologia

Tatigkeit und Bewusstsein: Beiträge zur Einführung in die pol-
nishe Tatigkepsychologie

Reklama.

Attention: Selection, Awareness, and Control

American
Journal of Psychology

Cognitive
Psychology

V Historia wiedzy

W Motivation and Emotion

Progress in Experimental Personality Research

Journal of Personality 
and Social Psychology

Journal of Personality and Social Psychology

Journal of Advertising Research

Journal of Advertising
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Journal of Advertising Research

Problemy ponowoczesnej 
pluralizacj kultury

Podstawowa wiedza o reklamie
Psychological

Review

Brand Strategy
Journal of Con-

sulting Psychology
Psychological Differentiation, Studies of Development

Charaktery

Journal of Personality and 
Social Psychology

Grundsügeder physiologischen Psychologie

Wybrane prace psychologiczne

Y Motivation and Emotion

Psychologia Journal of Psycho-
logy in the Orient

Z
Psychologia i promocja

Analiza czynnikowa w budowaniu i sprawdzaniu modeli psycho-
logicznych

giczny

Psychologia Wychowawcza



Sociales Serie de Psychologie

Psy-
chologia i sport 

 Formalna Charakterystyka Zachowania – Kwestionarius
Temperamentu (FCZ – KT). 

Nowiny
Psychologiczne

Handbook of Mental Control

Journal of Business Research
Sensation Seeking: Beyond The Optimal Level of Arousal
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