


A	 MATHEMATICA	 Stanisław Prus

AA	 CHEMIA	 Jacek Goworek

AAA	 PHYSICA	 Stanisław Hałas

AI	 INFORMATICA	 Zdzisław Łojewski

B	 GEOGRAPHIA,

	 	 GEOLOGIA ETC.	 Maria Łanczont

C	 BIOLOGIA	 Wanda Małek

F	 HISTORIA	 Joanna Sobiesiak

FF	 PHILOLOGIAE	 Monika Gabryś-Sławińska

G	 IUS	 Małgorzata Łuszczyńska

H	 OECONOMIA	 Jerzy Węcławski

I	 PHILOSOPHIA

	 	 – SOCIOLOGIA	 Lesław Hostyński

J	 PAEDAGOGIA

	 	 – PSYCHOLOGIA	 Ryszard Bera

K	 POLITOLOGIA	 Maria Marczewska-Rytko

L	 ARTES	 Tomasz Jasiński

M	 BALCANIENSIS

	 	 ET CARPATHIENSIS	 Waldemar Paruch

N	 EDUCATIO NOVA	 Małgorzata Karwatowska

K O M I T E T   R E D A K C Y J N Y

R E D A K T O R   N A C Z E L N Y
Krzysztof Stępnik

REDAKTORZY  NACZELNI  SEKCJI

5IX 4



5IX 4 5IX 4 5IX 4

SECTIO H

OECONOMIA

VOL. LIII, 1 2019

U N I W E R S Y T E T  M A R I I  C U R I E - S K Ł O D O W S K I E J
I S S N  0 4 5 9 - 9 5 8 6



CHIEF EDITOR
JERZY WĘCŁAWSKI

jerzy.weclawski@umcs.lublin.pl

EDITORIAL BOARD
ANNA KORZENIOWSKA

anna.korzeniowska@umcs.lublin.pl

Scientific Board
Ihor Alieksieiev, Lviv Polytechnic National University, Ukraine

Bart Debicki, Towson University, USA
Susana Amalia de Juana Espinosa, University of Alicante, Spain

Krzysztof Jajuga, Wroclaw University of Economics, Poland
Tomasz Mickiewicz, Aston University, United Kingdom

Helmut Pernsteiner, Johannes Kepler University Linz, Austria
Kongkiti Phusavat, Kasetsart University, Thailand

Haluk Sumer, Marmara University, Turkey
Igor Todorovic, University of Banja Luka, Bosnia and Herzegovina

THEMATIC EDITORS
Maciej Bałtowski (economy)

Jolanta Szołno-Koguc (finances)
Genowefa Sobczyk (management)

STATISTICAL EDITOR

Arkadiusz Kijek

The journal is published online and in printed version. Printed version is primary.
Online version: www.oeconomia.annales.umcs.pl

Engagement of native speakers in the editorial process, strengthening the participation of foreign reviewers as well as implementing  
the anti-plagiarism procedure in Annales Universitatis Mariae Curie-Skłodowska, sectio H – Oeconomia, Vol. 53, No. 1 (2019),  

available at: https://journals.umcs.pl/h, were financed under the contract No. 655/P-DUN/2019  
from the funds of the Ministry of Science and Higher Education.

The journal is indexed in:
Index Copernicus http://journals.indexcopernicus.com

BazEkon http://kangur.uek.krakow.pl/bazy_ae/bazekon/nowy
CEEOL https://www.ceeol.com, CEJSH http://cejsh.icm.edu.pl

ERIH PLUS

PROOFREADING IN ENGLISH
Marta Mazur

COVER AND TITLE PAGES DeSIGN
JERZY DURAKIEWICZ

TYPESETTING
MARCIN WACHOWICZ

ISSN 0459-9586

PUBLISHED BY WYDAWNICTWO  UNIWERSYTETU MARII CURIE-SKŁODOWSKIEJ
20-031 Lublin, ul. Idziego Radziszewskiego 11, tel. (81) 537-53-04

e-mail: sekretariat@wydawnictwo.umcs.lublin.pl              www.wydawnictwo.umcs.eu

Sales Department: tel./faks 81 537-53-02
Internet Bookstore: www.wydawnictwo.umcs.eu

e-mail: wydawnictwo@umcs.eu

Printed and bound in Poland: Mazowieckie Centrum Poligrafii Wojciech Hunkiewicz
ul. Lisi Jar 29, 05-270 Marki

Nakład 60 egz.



Table of Contents

SYLWIA BADOWSKA, LIWIA DELIŃSKA
The zero waste concept from the young consumer’s perspective. Does gender matter? . . . .   7

ILONA BONDOS
Consumer experience in phone communication in the service purchasing process. . . . . . .      19

DARIUSZ DUDEK
The significance of compliance in customer relations illustrated by the example 
of PGE Obrót S.A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                        29

MAREK KUŹMICKI
Modern information and communication technologies in the market of hotel  
services . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                39

IRYNA OPLACHKO, MARIANA MALCHYK, OLENA POPKO
Organizational support of the crisis management mechanism of industrial  
enterprise activity on the basis of the reflexive approach. . . . . . . . . . . . . . . . . . . . . . . . . . .                          49

MIROSŁAWA PLUTA-OLEARNIK, ROBERT JADACH
Multichannel selling – the key to success in retail . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               59

INGA SŁOWIKOWSKA
Millennials’ perspective on multiple distribution channels. . . . . . . . . . . . . . . . . . . . . . . . . .                         69

MAGDALENA SOBOCIŃSKA
Marketing resources in the processes of competing in the era  
of the virtualisation of socio-economic life. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     77

MAGDA STACHOWIAK-KRZYŻAN, MAGDALENA ANKIEL
Behaviours of young consumers in a virtual environment on the example  
of the fashion industry. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                     89

DAWID SZOSTEK
Activities of organizations located in Poland in the field of sustainable development. . . . .    99

ANDRZEJ SZYMKOWIAK, URSZULA GARCZAREK-BĄK
Ambivalent attitudes towards social media. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     111

MICHAŁ ŚCIBOR-RYLSKI
Gamification – the key to in-depth exploration of consumer behaviour  
in market research. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                       119




